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What audience metrics are you interested in beyond/instead of Average Issue Readership?
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MEASURING MOBILE AUDIENCES
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MEASURING MOBILE AUDIENCES

K Plans to roll out tablet meters to panel
K Project Dovetall
K 2% of TV viewing time Is on computer devices

[
] Audio measurement

K6% of | istening o6online/ appso, but

National

Readership
Survey

K PC Website audiences included since 2012
K Now Incorporating mobile audiences



MEASURING MOBILE AUDIENCES

K Today you will have the first glimpse of the
mobile data from comScore data
iIncorporated into NRS PADD

KThese ar e 71otbheetraedbd sd altoat s mo
do é



NRS ASKS RESPONDENTS A£UT
PRINT AND DIGITAL READERSHIP



WHY DOESNOT NEF S
JUST PUBLISH THOSE
DIGITAL ESTIMATES?

KRespondents donot Kkn
remember all their digital
behaviour.

K Studies have shown
respondents under-estimate
the frequency of their digital
behaviour T particularly for
mobile.
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STEP TWO: ADJUST WHAT NRS RESPONDENTS
CLAIM FOR MOBILE/TABLET TO MATCH
comScore

CONTROLS TO MATCH
comScore BY.:

KAge and gender

KDuplication of pc and
mobile audiences



IN THIS RELEASE

NEWSBRANDS

IN FUTURE RELEASES

MailOnline Siin
Evening
StandardOnline Daily R é&ﬁ? d %{
METRO
Che Telegraph
THE EE%SM AN W EXPRESS
guardian

The @INDEPENDENT




MAGAZINE BRANDS

IN THIS RELEASE IN FUTURE RELEASES

GoodFood Timel0u
WHATCAR?
COSMOPOLITAN

-00: I NME
GLAMOUR  Radiotmes  MensHealth

NATIONAL
GEOGRAPHIC




COVERAGE OF DIGITAL READING

Checks within the guestionnaire
iIndicate NRS will cover the majority of
digital reading (c:90%) as the vbrand
estimates roll out.



WHATOS | NCLUD|

K Monthly audience estimates for
mobile/tablet combined

K Each platform can be analysed separately

or In combination:

Lin O




THE BIGGER PICTURE
FOR NEWSBRANDS



MOBILE ADDS A FURTHER 31% TO AUDIENCE
REACH FOR NEWSBRANDS

m Print m Print+PC m Print+PC+Mobile
30000

oWwYwnnnabv

+32%

Mp b

22500

s +42% +38%
e +18% D T

Source: NRS July 2013-June 2014 and comScore June 2014



FOR THESE BRANDS MOBILE AND PC
INCREASES OVERALL AUDIENCE BY +36%

combined reach for these
brands of 71% of the
population



THE BIGGER PICTURE
FOR MAGAZINE BRANDS
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MOBILE ADDS A FURTHER TO AUDIENCE
REACH FOR MAGAZINE BRANDS

Print+PC Print+PC+Mobile

Source: NRS July 2013-June 2014 and comScore June 2014



