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MEASURING MOBILE AUDIENCES
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MEASURING MOBILE AUDIENCES

Plans to roll out tablet meters to panel
Project Dovetall
2% of TV viewing time Is on computer devices

[
] Audio measurement

6% of listening ‘online/apps’, but mobile not separate

National

Readership
Survey

PC Website audiences included since 2012
Now Incorporating mobile audiences



MEASURING MOBILE AUDIENCES

» Today you will have the first glimpse of the
mobile data from comScore data
iIncorporated into NRS PADD

» These are ‘beta’ data — there’s lots more to
do...



NRS ASKS RESPONDENTS A£UT
PRINT AND DIGITAL READERSHIP



WHY DOESN'T NRS
JUST PUBLISH THOSE
DIGITAL ESTIMATES?

Respondents don’'t know/can't
remember all their digital
behaviour.

Studies have shown
respondents under-estimate
the frequency of their digital
behaviour — particularly for
mobile.
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STEP TWO: ADJUST WHAT NRS RESPONDENTS
CLAIM FOR MOBILE/TABLET TO MATCH
comScore

CONTROLS TO MATCH
comScore BY.:

» Age and gender

» Duplication of pc and
mobile audiences



IN THIS RELEASE

NEWSBRANDS

IN FUTURE RELEASES

MailOnline Siin
Evening
StandardOnline Daily R é&ﬁ? d %{
METRO
Che Telegraph
THE EE%SM AN W EXPRESS
guardian

The @INDEPENDENT




MAGAZINE BRANDS

IN THIS RELEASE IN FUTURE RELEASES

GoodFood Timel0u
WHATCAR?
COSMOPOLITAN

-00: I NME
GLAMOUR  Radiotmes  MensHealth

NATIONAL
GEOGRAPHIC




COVERAGE OF DIGITAL READING

Checks within the guestionnaire
iIndicate NRS will cover the majority of
digital reading (c:90%) as the vbrand
estimates roll out.



WHAT'S INCLUDED?

» Monthly audience estimates for
mobile/tablet combined

» Each platform can be analysed separately

or In combination:

Lin O




THE BIGGER PICTURE
FOR NEWSBRANDS



Adults 15+ (‘000s)

MOBILE ADDS A FURTHER 31% TO AUDIENCE
REACH FOR NEWSBRANDS

M Print M Print+PC M Print+PC+Mobile
30000
+32%
22500
+40% +42% +38%
15000 +18%
7500

Source: NRS July 2013-June 2014 and comScore June 2014



FOR THESE BRANDS MOBILE AND PC
INCREASES OVERALL AUDIENCE BY +36%

combined reach for these
brands of 71% of the
population



THE BIGGER PICTURE
FOR MAGAZINE BRANDS



Adults 15+ (‘000s)

MOBILE ADDS A FURTHER 26% TO AUDIENCE
REACH FOR MAGAZINE BRANDS

H Print M Print+PC M Print+PC+Mobile

7% ¥68%
+15%
3750 32
+10%
2500 +12%
0
+20% +32%

1250

+169%0 I
A B C D E F G H J

Source: NRS July 2013-June 2014 and comScore June 2014



FOR THESE MAGAZINE BRANDS MOBILE AND
PC INCREASES OVERALL AUDIENCE BY +51%

combined reach for these
brands of 31% of the
population



BETA DATA

» In 2015 comScore will use a new
method to derive estimates for mobile
and tablet.

» Different methods inevitably mean a
change In the estimates.

» Estimates in NRS PADD will change to
reflect this.



BUILDING ON THE BETA DATA

NRS Is scoping:
» Separate estimates for tablet
» Full reach and frequency planning for mobile
» More detail in NRS PADD

The digital industry data from comScore do not allow for
weekly and daily estimates for mobile:

» A priority for publishers



VIEASURING DIGITAL READERSHIF

WHAT'S HAPPENING AROUND THE WORLD?

Everyone is looking for the complete solution across platforms




VIEASURING DIGITAL READERSHIF

THE OPTIONS

Ask respondents
» better than nothing but “not for media planning”

Fusion with digital estimates from other suppliers

LoV OVE S

» how good are those estimates?
» |lack of suitable audience data for mobile

Set up passive measurement to deliver what's required

» whose responsibility?



THE BIGGER PICTURE
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NRS September 2009: Telegraph and Mediaweekjobs.co.uk

Sales Executive, Recruitment

Indy shed more readers News UK Gty of London

Senlor Sales Exec, Grad Recruitment

by John Reynolds, 27.11.2009 News UK City of London

LONDON - The Daily Telegraph and The Independent were the only daily national
newspapers to suffer double-digit year-on-year declines in readership, according to the
latest National Readership Survey.
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MediaWeek

HOME NEWS ANALYSIS INTERVIEWS FORUM AWARDS JOBS

AGENCY TELEVISION DIGITAL PRESS MAGAZINES MOBILE OUTDOOR RADIO CINEMA
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NME's unduplicated print and online Mediaweekjohs.co.uk

Sales Executive, Recruitment

reach put at 1.4 million News UK Ciy of Londor

Senior Sales Exec, Grad Recruitment

el F - 12.09. .
by Daniel Farey-Jones, 12.09.2012 News UK City of London

The first data for the unduplicated reach of magazine brands across print and websites
reveal wide differences between titles, with NME's massive online audience giving it a
reach comparable to bigger-selling print weeklies such as Grazia and Nuts.
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THE NRS LTD TEAM
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TECHNICAL

REGULAR BOARD COMMITTEE &
MEETINGS USER ADVISORY PANEL TRAINING
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Let S be the set of explored nodes with downlink route constructed
Initially S =g U V,
Initially for each AP i in S, set Gi = ({g U i}, {e,,}) and R, = G,

while S # V do
Find S € *~S: V v € S’, v has at least two edges from S
// S_ is the reliable node set in §’, initially S = @
if S' # @ then
for all nodes v € S’ do
for all edge pairs (e,, e€,, from S do
Qul,uz = (gul + guz )/2
end for
Find Pv, set of edge pairs of v satisfying Cl1 A (C
if Pv # @ then
Sr = Sr U {v}
Choose (e, ., €, ) from P with min & .
else
Choose (e, , e, ) from S’ with min B
end if
av . aul,uz + 1
end for
if Sr # @ then
Add v in S, with min h to S

ul,u2

else

Add v in S with min h to S
end if
ConstructdDG(G, u, u,, V);

else
Find S'' € VS and Vv € S'’, v has one edge e, , from S
if S’ # 0 then '
for all node v € S'’ do
b, =4 *1
end for
Add v to S with min h
G, = ({uU v}, {e })
RV = Ru = GV
else
return FAIL;
end if
end if
end while

return SUCCESS



BRAND BUILDING REMAINS CRUCIAL FOR
ADVERTISERS

% Spend
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Source: ‘The Long and the Short of It — IPA Databank

Brand Building

Sales Activation
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WE RECOGNISE THAT THE INDUSTRY
WANTS

» REACH & FREQUENCY BY PLATFORM

» WITHIN A WIDER PLANNING INTERFACE

» ENGAGEMENT/INFLUENCE









THANK YOU




